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35.00%
30.00%
25.00%
20.00%
15.00%
10.00%

5.00%
0.00%

Attention ratio on cosmetics products

30.40%
23.70%
18 30%
14. 60%
8.40%
- 4.60%
Products Public praise Direction Brand exclusive Others
shop

m Attention ratio
Source: 360 big data, 2018
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50.00% 44.30%
40.00% m Attention Growth
30.00% 22.80% o
. 0

20.00% 13.80%

10.20% .
10.00% .

0.00% -

10.00% Skin Care Make-up Hair Care Perfume B re Beauty Tools
- . 0
-20.00%
=0.00% -26.50%
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FE 18 1) B £ 4 - 2018 20.00% 22.10% 19.90% 14.10% | 12.20%

« TET T > FOWRED

T ERHLTHWET,
B LT ki 2017 19.10% 20.00% 18.50% 13.30% 19.40%
KET T Rz c 2016 25.60% 18.30% 18.60% 11.60% 17.60%
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N= $§7§ VR MEE il 2015 28.80% 19.10% 17.80% 10.70% 16.20%
TARICRELTVE ‘ ‘ ‘ ‘ ‘ ‘ ‘

B
2014 19.80% 17.30%
| | | | | | | |

® China ® North America ™ France M Japan ™ Korea
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® Flow ratio

42.80%

37.60%
33.20%
28.70%

2018 2017 2016 2015 2014

Source: 360 big data, 2014-2018
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Sulwhasoo. Laneige.

Innisfree.
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Premium brands Flow attention

Estee Lauder
Lancome
Dior

M.A.C.

SK-II

Kiehl's
Shiseido
Sulwhasoo
YSL

Chanel

9.70% L'Oreal
9.00% Yan Mu Shi

Laneige
Innisfree
Olay
AH.C
Chcedo
Avene
Herborist

Oriflame

Routine brands Flow attention

Source: 360 big data, 2018
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Breakdown of attention with different
cosmetics categories
9.70%

3.40% ‘
5.50% ‘

34.30% = Mask

® Facial serum
» Facial cream

6.50% —/ = Facial cleaner
= Eye serum
l » Sunscreen
8.80% = Toner
' = [ otion
0 = Others
12.80% /— N

9.20%

Source: 360 big data, 2018



v RT LT ATy 2AOEMITEE

WITEDEEREEZIR T, 0I8FEIZT Ay A0 70— 3L ELTEY.,
20174 L 1ZIF R U T,

2018 K EELHESR D 7 v — xR

60.00%
53.30%
50.00%
44.00%
40.00%
32.40%
0,
30.00% 25 70%
20.00%
10.00%
0.60%
0.00% e
Facial mask Facial serum Sunscreen Eye serum Eye mask

w Rate of flow growth

Source: 360 big data, 2018
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Attention of different categories of products in 2018
0.00% 5.00% 10.00% 15.00% 20.00% 25.00% 30.00%

ANTI-FRECKLE

ACNE

WHITENING
MOISTURIZING
SUNSCREEN

ANTI-AGE

ANTI-ACNE MARK
POUCH REMOVAL

DARK CIRCLE REMOVAL
FAT GRANULE REMOVAL

26.70%
19.70%
13.70%
8.70%
7.50%
6.10%
3.90%
3.70%
2.50%
1.70% ‘

Attention

Source: 360 big data, 2018
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Brand Attention on facial care Brand Attention on eye care Brand Attention on lip care
products products products
0.00% 5.00%  10.00% 15.00% 0.00% 5.00% 10.00% 15.00% 20.00% 25.00% 0.00% 10.00% 20.00% 30.00% 40.00%
_ 37.60%
Yanmus 12.10% Estee Lauder N 20.70% Maxam (white.. B
Lancome 6.30% Lancome [N 8.30% Laneige NN 11.80%
SK-II 6.10% Kiehl's N 6.50% Dior I 11.20%
Shiseido Anessa 3.60% AH.C I 4.30% DHC W 6.70%
Ray 2.90% L'Oreal WM 3.40% Maybelline Wl 5.20%
Kiehl's 2.60% Marubi B 3.40% Mentholatum B 4.80%
Olay 2.40% Chekov M 2.70% Shiseido M 3.30%
Clinique 2.10% Shiseido WM 2.20% Kiehl's M 2.60%
Avene 2.10% Lamer Bl 1.90% Nivea N 1.80%

Source: 360 big data, 2018
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Attention on premium brands of skin care

products
0.00% .5.00% 10.00%  15.00%
LANCOME 16.70%
16.50%
SK-II 13.10%
: 8.10%
SHISEIDO 6.30%
5.50%
SULWHASOO 4.70%
| 3.50%
. DIOR [320% | . |
2.60% | \

Attention

20.00%

|

Attention on routine brands of skin care

products

0.00% 2.00% 4.00% 6.00% 8.00% 10.00%12.00%14.00%

YAN‘MU SHI
OLAY
“AH.C

AVENE

JMSOLUTION

11.90%
4.10%
3.50%
3.50%
3.00%
2.80%
2.60%
2.40% X
190% . ‘ ! R
170% | | | | | |

Attention

Source: 360 big data, 2018
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0.01%

2.89%
N\ f14%
4:40% :

9%

40.70%

OLip O Face " 'Eye tONail ©1Eyebow "'Body
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FEN% 13 29.2%.

2.70% 1.80%_ 1.40% _ 0.90%
3.30% 80%_ . |

1.80%

3.50%

m Lipstick

® Foundation

m Loose Powder
m CC Cream

®» Mascara

« LRGSR OBEMBA—FEH . LTOBEY TY,

«©

2.90%
® lip gloss = make-up base
® BB Cream Remover
® Compact Powder ® concealer
® Eye shadow m eyeliner
m eyebrow pencil Nail oil

Lipstick — 36.8%, Finishing powder — 51.7%, Setting spray — 157.3%, Highlighter powder —

40.4%, Eyeshadow — 28.6%, Shimmer stick — 61.5%

Source: 360 big data, 2018



Attention on Lip make-up

0.00%

DIOR

M.A.C.

YSL

GIVENCHY

TOM FORD

GIORGIO
ARMANI

CHANEL

ESTEE
LAUDER

CHRISTIAN
LOUBOUTIN

LEGEND AGE

m Attention

.50%

.40%

.80%

AA T v F~DERE

Attention on Face make-up

0

ESTEE
LAUDER

LANEIGE

DIOR

LANCOME

GIVENCHY

GIORGIO
ARMANI

CPB

MAYBELLINE

YSL

AGE20'S

.00% 2.00% 4.00% 6.00%

m Attention

Attention on Eye make-up

0.00% 5.00% 10.00%15.00%

MAYBELLINE

LANCOME

URBAN DECAY

DIOR

KISS ME

CARSLAN

TOM FORD

ETUDE

L'OREAL

MARIE DALGAR

m Attention

CIRS

Attention on Nail make-up

0.00% 10.00% 20.00% 30.00% 40.00%

OPI

INNISFREE

MAYBELLINE

DIOR

3CE | 1.50%

YSL | 1.10%

L'OREAL | 1.00%

LANCOME | 0.90%

ESTEE LAUDER 0.70%

ETUDE | 0.60%

m Attention

Source: 360 big data, 2018
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15.00% 13.60%
10.20%
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16.70%
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Shampoo 102.5%
29.5%
m Shampoo = Conditioner  Hairdye = Styling o
- 24. 7%
: BRI L HENEOEERNS Hair dye
Anti-hair loss 45.2%
Hair growth 37.8%
Anti-dandruff 5.3%
Qil-control 5.0%

Source: 360 big data, 2018
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Email: cosmetic@cirs-group.com or service@cirs-reach.com



